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Abstract
The study is about customer perceptions about customer experience practices of Barista vs. Cafe Coffee Day. The study was conducted in the city
of Pune (India) during 01.06.2012 to 15.07.2012.For the purpose of this study Exploratory Research Design is used. Convenience sampling
method is adopted for the study. Survey method is used for collecting the data. The data is collected through interviews with respondents from
different professions, age, occupations and also intercepts at Barista and CCD. The sample for the study is 146 respondents. Nominal scale is
used for all the variables except age, income, family size, no of children wherein ratio scale is used. SPSS 17 versions is used. Various statistical
tools like Cronbach`s Alpha for Scale Reliability, Kaiser-Meyer-Olkin Measure of Sampling Adequacy and z test are used for data analysis. The
findings of the study reveal that of the twenty five variables considered in the study customer`s perception is found to be unfavorable in case of
four variables viz. 1) Exterior (facade) of the restaurant 2) Enough space in the isles to move comfortably in the restaurant 3) Scent and
Perfume in the Restaurant 4) Delivery time taken for serving the products and 5) Taste and quality of Products.

Author Keywords
Comparative Analysis, Customer Perceptions, Coffee Cafes, Taste and Quality of food

ISSN Print: 0976-6324 ISSN Online:  0976-6332
Source Type:  Journals Document Type:  Journal Article
Publication Language:  English DOI: 
Abbreviated Journal Title:  IJARM Access Type:  Open Access
Publisher Name:  IAEME Publication Resource Licence:  CC BY-NC
Major Subject: Social Sciences and Humanities Subject Area classification:  Social Sciences
Subject area:  CRM and Service Management Source: SCOPEDATABASE

Reference

References (13) 

1. Colin Shaw & John Evans
Building Great Customer Experiences

(2002)Page No 6, 

2. B.Joseph Pine II & James H. Gilmore
The Experience Economy

Scope Database                                                    www.sdbindex.com Email:info@sdbindex.com



Scope Database Link: https://sdbindex.com/documents/00000012/00000-45693.pdf
Article Link: https://www.iaeme.com/MasterAdmin/Journal_uploads/IJARM/VOLUME_3_ISSUE_2/IJARM_03_02_005.pdf

3. Ruchi Malik
To Build A Model For The Determination Of Factors That Result In The Success Of The Organized Retail Sector In India And
Analyzing Its Relative Importance (With Reference To Fast Food Chains And Grocery And Vegetable Outlets

(2012) Indian Journal of Marketing, Volume 42, Issue 2,
Article Link: http://www.indianjournalofmarketing.com/archives/2012/feb2012.html

4. Bernd Schmitt
Competitive Advantage through The Customer Experience

Article Link: http://www.exgroup.com/thought_leadership/articles/competitive_advantage_cem.pdf

5. Steve Diller, Nathan Shedroff & Darrel Rhea
Making Meaning: How Successful Businesses` Deliver Meaningful Customer Experiences

Article Link: http://www.makingmeaning.org/

6. Referred from Shaked Gilboa and Anat Rafaeli
Store Environment, Emotions and Approach Behavior: Applying Environmental Aesthetics to Retailing

Article Link: http://iew3technion.ac.il/Home/Users/anatr/COMPLE-FINAL-20-11-02.pdf

7. Laurette Dube-Rioux, BerndH
Schmitt, France Leclerc, Consumers' Reactions to Waiting: When Delays Affect the Perception of Service Quality

(1989) Advances in Consumer Research, Volume 16, Page No 59-63,
Article Link: http://www.acrwebsite.org/search/view-conferenceproceedings.aspx?Id=6881

8. Greg W.Marshall, Mark W. Johnston
Marketing Management

(2010)

9. Michael Levy, Barton A Weitz and Ajay Pandit
Retailing Management

10. C.R.Kothari
Research Methodology, Methods & Techniques

(2010)

11. Schiff man & Kanuk
Consumer Behaviour

12. Anantnarayan & Jayashree Nimagadda
A Hand Book of Research Process

(2009)

Scope Database                                                    www.sdbindex.com Email:info@sdbindex.com



Scope Database Link: https://sdbindex.com/documents/00000012/00000-45693.pdf
Article Link: https://www.iaeme.com/MasterAdmin/Journal_uploads/IJARM/VOLUME_3_ISSUE_2/IJARM_03_02_005.pdf

13. S.C.Gupta
Fundamentals of Statistics, sixth revised and enlarged edition

(2010)

About Scope Database Customer Service
What is Scope Database Help
Content Coverage Guide Scope Database Key Persons
Scope Database Blog Contact us
Content Coverage API
Scope Database App

© Copyright 2021 Scope Database, All rights reserved.

Powered by TCPDF (www.tcpdf.org)

Scope Database                                                    www.sdbindex.com Email:info@sdbindex.com

http://www.tcpdf.org

