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Abstract
As the center of business today is gradually transfer from enterprise - oriented to customer-oriented, customer perceived value was paid more
and more attention by various market participants. Meanwhile, with consumer`s increasing environment and health consciousness, green product
is becoming an inevitable trend all over the world. In case of the furniture industry uses wood and wood-based materials as its primary raw
materials, it is practically important for this business to go green. The purpose of this study is to examine empirical research review on the impact
of green furniture innovation on perceived 4C`s customer value grounded theory in terms of environmentally friendly materials, packaging and
labels in the People`s Republic of China (PRC). The qualitative approach was also used in conjunction with an online expert interview distributed
to 11 sales managers from PRC furniture enterprises. The results confirmed that environmentally friendly material is the most important and
valuable factors (average importance level 84%) for Chinese customer, followed by environmentally friendly packaging (average importance
level 73%) and environmentally friendly labels (average importance level 69%). When it comes to purchasing cost, it is worthy our attention to
notice that Chinese customers are more willing to accept this increased cost due to adoption of environmentally friendly materials, rather than
packaging and labels.
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