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Innovations 2020, 4, 
120 - 130

Romania

00001-05933 ASSESSMENT OF THE IMPACT OF SELECTED SATISFACTION 
PARAMETERS ON THE COMPETITIVENESS OF FAMILY TOURISM

Zuzana Goncarova,Jana Pitekova,Maria Vrablikova, 2020 Marketing and 
Management of 
Innovations 2020, 4, 
131 - 143

Slovakia

00001-05939 FACTORS INFLUENCING CONSUMERS` GREEN PURCHASE 
BEHAVIOR: GREEN ADVERTISING AS MODERATOR

Syed Asad  Hussain,Mirza Amin Ul Haq,Yasir Ali  Soomro, 2020 Marketing and 
Management of 
Innovations 2020, 4, 
144 - 153

Pakistan

00001-05954 USING DIGITAL DEVICES IN THE PROCESS OF ONLINE SHOPPING: 
A STUDY OF DEMOGRAPHIC DIFFERENCES

Radovan Bacik,Beata Gavurova,Richard Fedorko,Maria 
Olearova,

2020 Marketing and 
Management of 
Innovations 2020, 4, 
154 - 167

Slovakia

00001-05960 BANKING REGULATIONS AND COUNTRY’S INNOVATIVE 
DEVELOPMENT: THE MEDIATING ROLE OF FINANCIAL 
DEVELOPMENT

Muslum Mursalov, 2020 Marketing and 
Management of 
Innovations 2020, 4, 
168 - 180

Azerbaijan

00001-05961 INNOVATIVE TOOLS FOR INVESTMENT MANAGEMENT IN THE 
DIGITAL ECONOMY: A GUIDE FOR POST-SOCIALIST COUNTRIES

Mammadova Gulsum Mirdamad, 2020 Marketing and 
Management of 
Innovations 2020, 4, 
181 - 190

Azerbaijan

00001-05970 STATE FINANCIAL MANAGEMENT AS THE BASIS FOR INNOVATIVE 
DEVELOPMENT: CROSSCOUNTRY ANALYSIS

Mirdamad Mirsadiq Sadigov, 2020 Marketing and 
Management of 
Innovations 2020, 4, 
191 - 201

Azerbaijan

00001-05979 INNOVATION MECHANISM IN MONETARY POLICY FORECASTING: 
UNIFICATION OF ALL MACROECONOMIC PUZZLES IN SVAR 
MODEL

Angela Kuznyetsova,Olha Klishchuk,Andrew Lisnyak,Atik 
Kerimov,Azer Babayev,

2020 Marketing and 
Management of 
Innovations 2020, 4, 
219 - 230

Ukraine
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00001-05984 DEFINING THE TYPES OF «FAKERS» IN SOCIAL MEDIA Jose Ramon Saura,Jonathan Gomez Punzo, 2020 Marketing and 
Management of 
Innovations 2020, 4, 
231 - 236

Spain

00001-05987 THE RISKS OF ETHICAL CREDIBILITY: INNOVATIONS IN 
COMPANIES MANAGEMENT

Helena Cierna,Erika Sujova, 2020 Marketing and 
Management of 
Innovations 2020, 4, 
237 - 244

Slovakia

00001-05998 INNOVATIONS IN THE MANAGEMENT OF HIGHER EDUCATION: 
SITUATION ANALYSIS OF SYRIAN FEMALE STUDENTS 
EMPOWERMENT

Serene Dalati,Jurgita Raudeliuniene,Vida Davidaviciene, 2020 Marketing and 
Management of 
Innovations 2020, 4, 
245 - 254

Syrian Arab Republic

00001-06004 THE KNOWLEDGE MANAGEMENT AND SAFETY COMPLIANCE IN 
OECD ECONOMIES: SOME EXPERIENCE FOR JORDAN INDUSTRIAL 
SECTOR

Shih Ming Pi,Ghassan Al-Zu`bi, 2020 Marketing and 
Management of 
Innovations 2020, 4, 
255 - 265

Taiwan

00001-06011 INNOVATIONS FOR BUSINESS MANAGEMENT: MOTIVATION AND 
BARRIERS

Milan Fila,Michal Levicky,Ladislav Mura,Milan Maros,Marcela 
Korenkova,

2020 Marketing and 
Management of 
Innovations 2020, 4, 
266 - 278

Slovakia

00001-06020 BUSINESS INNOVATIONS FOR UNFOLDING STRATUMS OF HUMAN 
DEVELOPMENT INDICATORS: A WORLDWIDE EMPIRICAL ANALYSIS

Muhammad Sajjad,Orangzab ,Muhammad Irfan Chani, 2020 Marketing and 
Management of 
Innovations 2020, 3, 11 
- 21

Pakistan

00001-06028 INNOVATIONS AS A FACTOR FOR ECONOMIC GROWTH AND 
LABOR MARKET DEVELOPMENT

Stefan Raychev,Gergana Dimitrova,Blaga 
Madzhurova,Dobrinka Stoyanova,

2020 Marketing and 
Management of 
Innovations 2020, 3, 22 
- 31

Bulgaria

00001-06034 ASSESSMENT METHODS OF INTELLECTUAL PRODUCT IN 
RESEARCH UNIVERSITIES

Oksana Zhylinska,Iryna Novikova,Alla Stepanova,Alona 
Vikulova,

2020 Marketing and 
Management of 
Innovations 2020, 3, 32 
- 44

Ukraine

00001-06040 MANAGEMENT OF COMPANIES PERFORMANCE: IMPACT OF 
IMMATERIAL CAPITAL

Hajar Mouatassim Lahmini,Karima Mialed,Chams Eddoha 
Mokhlis,

2020 Marketing and 
Management of 
Innovations 2020, 3, 45 
- 58

Morocco

00001-06048 EFFECTS OF BRAND HATE ON BRAND EQUITY: THE ROLE OF 
CORPORATE SOCIAL IRRESPONSIBILITY AND SIMILAR 
COMPETITOR OFFER

Mudassir Husnain,Fauzia Syed,Waheed Akhtar,Muhammad 
Usman,

2020 Marketing and 
Management of 
Innovations 2020, 3, 75 

Pakistan
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- 86
00001-06052 USER SATISFACTION AND INFORMATION SYSTEM: CASE FOR AN 

EMERGING COUNTRY
Chiraz Rouissi, 2020 Marketing and 

Management of 
Innovations 2020, 3, 87 
- 105

Saudi Arabia

00001-06060 CONSUMER INNOVATIVENESS: A LITERATURE REVIEW Canan Eryigit, 2020 Marketing and 
Management of 
Innovations 2020, 3, 
106 - 119

Turkey

00001-06067 DIGITALIZATION IMPACT ON TRANSFORMATIONS OF MASS 
CUSTOMIZATION CONCEPT: CONCEPTUAL MODELLING OF 
ONLINE CUSTOMIZATION FRAMEWORKS

Gedas Baranauskas, 2020 Marketing and 
Management of 
Innovations 2020, 3, 
120 - 132

Lithuania

00001-06074 INNOVATION FINANCING STRUCTURE AS A FACTOR OF 
ECONOMIC GROWTH: CROSS COUNTRY ANALYSIS

Anar Rzayev,Anastasiia  Samoilikova, 2020 Marketing and 
Management of 
Innovations 2020, 3, 
133 - 156

Azerbaijan

00001-06080 DETERMINANTS TO PROVIDE THE EFFICIENCY OF INTEGRATED 
DEVELOPMENT OF THE LIGHT INDUSTRY ENTERPRISES

Iryna Reshetnikova,Henefa Shvydanenko,Kateryna 
Boichenko,

2020 Marketing and 
Management of 
Innovations 2020, 3, 
157 - 169

Ukraine

00001-06091 INNOVATIONS IN EDUCATION MANAGEMENT: IMPACT OF 
EMOTIONAL INTELLIGENCE AND DEMOGRAPHIC VARIABLES ON 
OCCUPATIONAL STRESS AMONG UNIVERSITY TEACHERS

Anis ur Rehman, 2020 Marketing and 
Management of 
Innovations 2020, 3, 
170 - 180

Saudi Arabia

00001-06110 BRAND OF EUROPEAN HIGHER EDUCATION INSTITUTIONS AS A 
KEY FACTOR FOR FOREIGN STUDENTS

Inga Sina,Aija Sannikova,Fawad bin Sajjad, 2020 Marketing and 
Management of 
Innovations 2020, 3, 
181 - 194

Latvia

00001-06115 TOURISM MANAGEMENT IN AZERBAIJAN UNDER SUSTAINABLE 
DEVELOPMEN: IMPACT OF COVID-19

Farhad Rahmanov,Ramilya Aliyeva,Anna Rosokhata,Nataliia  
Letunovska,

2020 Marketing and 
Management of 
Innovations 2020, 3, 
195 - 207

Azerbaijan

00001-06127 THE «DUALES STUDIUM» ADAPTATION AS AN INNOVATION IN 
UKRAINIAN TERTIARY EDUCATION: MANAGEMENT ASPECTS AND 
RESULTS

Olena Davlikanova,Helmut Hofstetter, 2020 Marketing and 
Management of 
Innovations 2020, 3, 
208 - 221

Ukraine

00001-06136 PRODUCT SAMPLING EFFECT ON PURCHASE DECISION ALSO BY 
SOCIAL ASPECTS

Mariana Sedliacikova,Anna  Kocianova,Michal Dzian,Maria 
Moresova,Josef Drabek,

2020 Marketing and 
Management of 

Slovakia
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Innovations 2020, 3, 
222 - 233

00001-06140 INNOVATIONS IN CONSTRUCTION WASTE MANAGEMENT: CASE 
OF LATVIA

Tatjana Tambovceva,Valentinas Urbane,Janis Ievins, 2020 Marketing and 
Management of 
Innovations 2020, 3, 
234 - 248

Latvia

00001-06146 ANALYSIS OF FACTORS DETERMINING THE IMPLEMENTATION OF 
TALENT MANAGEMENT

Jana Coculova,Nella Svetozarovova,Daniela Bertova, 2020 Marketing and 
Management of 
Innovations 2020, 3, 
249 - 256

Slovakia

00001-06164 INNOVATIONS N MANAGEMENT OF THE COMPLEMENTARY 
DEVELOPMENT OF THE TERRITORIES ADJUSTED TO THE RIVER 
CARGO TRANSPORTATION

Yevhen Krykavskyy,Olha Prokopenko,Olena 
Shandrivska,Nadіia Vasyltsiv,Sylwia Nycz  Wojtan,

2020 Marketing and 
Management of 
Innovations 2020, 3, 
257 - 275

Poland

00001-06179 INNOVATIONS IN FINANCIAL MANAGEMENT: RECURSIVE 
PREDICTION MODEL BASED ON DECISION TREES

Ivana Podhorska,Jaromir Vrbka,George Lazaroiu,Maria 
Kovacova,

2020 Marketing and 
Management of 
Innovations 2020, 3, 
276 - 292

Slovakia

00001-06183 THE LAW ASPECTS IN HEALTH MANAGEMENT: A BIBLIOMETRIC 
ANALYSIS OF ISSUES ON THE INJURY, DAMAGE AND HARM IN 
CRIMINAL LAW

Zamina Aliyeva, 2020 Marketing and 
Management of 
Innovations 2020, 3, 
293 - 305

Azerbaijan

00001-06189 OLYMPIC GAMES AS A DIGITAL MEDIA PRODUCT Wang Yan, 2020 Marketing and 
Management of 
Innovations 2020, 3, 
306 - 318

China

00001-06193 INNOVATIVE APPROACHES IN THE ACCOUNTING AND AUDIT OF 
THE BOOK VALUE OF ASSETS: BIBLIOMETRIC ANALYSIS

Niyazi Ismayilov, 2020 Marketing and 
Management of 
Innovations 2020, 3, 
319 - 331

Azerbaijan

00001-06202 INNOVATIONS IN THE COMPANY`S EARNINGS MANAGEMENT: 
THE CASE FOR THE CZECH REPUBLIC AND SLOVAKIA

Tomas Kliestik,Elvira Nica,Peter Suler,Katarina Valaskova, 2020 Marketing and 
Management of 
Innovations 2020, 3, 
332 - 345

Slovakia

00001-06208 INNOVATION MANAGEMENT IN EDUCATION: IMPACT ON SOCIO-
LABOUR RELATIONS IN THE NATIONAL ECONOMY

Anna  Vorontsova,Tetyana Mayboroda,Hlib Lieonov, 2020 Marketing and 
Management of 
Innovations 2020, 3, 
346 - 357

Ukraine

00001-06221 STAKEHOLDERS OF GREEN COMPETITIVENESS: INNOVATIVE Olena Chygryn,Yurii Bilan,Aleksy Kwilinski, 2020 Marketing and Ukraine
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APPROACHES FOR CREATING COMMUNICATIVE SYSTEM Management of 
Innovations 2020, 3, 
358 - 370

00001-06236 INTERNET OF THINGS IN MARKETING: BIBLIOMETRIC ANALYSIS Radoslaw Miskiewicz, 2020 Marketing and 
Management of 
Innovations 2020, 3, 
371 - 381

Poland

00001-06243 HOTEL MARKETING POLICY: ROLE OF RATING IN CONSUMER 
DECISION MAKING

Radovan Bacik,Richard Fedorko,Beata Gavurova,Maria 
Olearova,Martin  Rigelsky,

2020 Marketing and 
Management of 
Innovations 2020, 2, 11 
- 25

Slovakia

00001-06254 THE INNOVATIVE APPROACHES TO ESTIMATING BUSINESS 
MODELS OF MODERN BANKS

Olena  Zarutska,Tetiana Pavlova,Аlina  Sinyuk,Valentyn  
Khmarskyi,Dariusz Pawliszczy,Marcin Kesy,

2020 Marketing and 
Management of 
Innovations 2020, 2, 26 
- 43

Ukraine

00001-06263 INNOVATIVE ACTIVITIES WITHIN UKRAINIAN INSURANCE 
COMPANIES

Alla Starostina,Ruslana Pikus,Volodymyr Kravchenko, 2020 Marketing and 
Management of 
Innovations 2020, 2, 44 
- 55

Ukraine

00001-06275 INNOVATION CORPORATE ENERGY MANAGEMENT: EFFICIENCY 
OF GREEN INVESTMENT

Radka Vanickova, 2020 Marketing and 
Management of 
Innovations 2020, 2, 56 
- 67

Czech Republic

00001-06284 THE MODEL FOR SELECTION OF INNOVATION AND INVESTMENT 
STRATEGY OF MACHINEBUILDING ENTERPRISES: PRACTICAL 
ASPECT

Oleg Sorochak,Svitlana Kvak,Maryana  Gvozd, 2020 Marketing and 
Management of 
Innovations 2020, 2, 68 
- 84

Ukraine

00001-06297 INNOVATIONS IN WORKFORCE MANAGEMENT: CHALLENGES IN 
THE FOURTH INDUSTRIAL REVOLUTION

Jana Marie Safrankova,Martin Sikyr,Renata Skypalova, 2020 Marketing and 
Management of 
Innovations 2020, 2, 85 
- 94

Czech Republic

00001-06340 MANAGEMENT OF INNOVATIONS IN PUBLIC GOVERNANCE: 
QUALITY MANAGEMENT SYSTEM, MANAGEMENT CONTROLLING 
AND INTERNAL AUDITING APPROPRIATION

Nabil Baldi, 2020 Marketing and 
Management of 
Innovations 2020, 2, 95 
- 107

France

00001-06345 MANAGEMENT OF INNOVATIONS IN CROSS-CULTURAL 
COMMUNICATION WITHIN AN ORGANIZATION

Miroslav Jurasek,Tomislav Potocky, 2020 Marketing and 
Management of 
Innovations 2020, 2, 
108 - 121

Czech Republic
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00001-06351 THE FUTURE OF TV ADVERTISING TARGETING YOUNG SLOVAK 
CONSUMERS

Andrej Miklosik,Peter Starchon,Dana Vokounova,Marína 
Korcokova,

2020 Marketing and 
Management of 
Innovations 2020, 2, 
122 - 138

Slovakia

00001-06358 INNOVATIONS IN HUMAN RESOURCES MANAGEMENT: IMPACT OF 
SOCIAL MEDIA USE ON EMPLOYEES` PERFORMANCE

Maan Alkhateeb,Rania Abdalla, 2020 Marketing and 
Management of 
Innovations 2020, 2, 
139 - 153

Palestine

00001-06373 MANAGEMENT OF AGRICULTURE INNOVATIONS: ROLE IN 
ECONOMIC DEVELOPMENT

Elena Sira,Ryszard Pukala, 2020 Marketing and 
Management of 
Innovations 2020, 2, 
155 - 164

Slovakia

00001-06379 EMPLOYEE ADVOCACY AS A MARKETING STRATEGY TO POWER 
BRAND PROMOTION: AN EMPLOYEE PERSPECTIVE

Tejil Thomas, 2020 Marketing and 
Management of 
Innovations 2020, 2, 
167 - 181

India

00001-06382 INNOVATIONS IN HUMAN RESOURCES MANAGEMENT: 
INSTRUMENTS TO ELIMINATE MOBBING

Jolita Vveinhardt,Wlodzimierz Sroka, 2020 Marketing and 
Management of 
Innovations 2020, 2, 
182 - 195

Lithuania

00001-06386 INNOVATIONS AS THE COMPETITIVE ADVANTAGE FOR SMALL 
AND MEDIUM ENTERPRISES: THE CASE FOR KINGDOM OF SAUDI 
ARABIA

Ahlam Otaibi Alghanmi, 2020 Marketing and 
Management of 
Innovations 2020, 2, 
196 - 205

Saudi Arabia

00001-06394 INNOVATIONS IN MANAGEMENT OF BANKS DEPOSIT PORTFOLIO: 
STRUCTURE OF CUSTOMER DEPOSIT

Svitlana Andros,Liudmyla M. Akimova,Oksana Butkevich, 2020 Marketing and 
Management of 
Innovations 2020, 2, 
206 - 220

Ukraine

00001-06398 INTERCONNECTION OF CONSUMER BEHAVIOUR OF DIFFERENT 
GENERATIONS AND MARKETING STRATEGY OF A FOOTBALL CLUB 
– EXPERIENCE IN SLOVAKIA

Tibor Zsigmond,Eniko Korcsmaros,Renata Machova,Zoltan 
Seben,

2020 Marketing and 
Management of 
Innovations 2020, 2, 
221 - 234

Slovakia

00001-06408 MARKETING AND MANAGEMENT IN HIGHER EDUCATION: THE 
RELATIONSHIP BETWEEN THE QUALITY OF ONLINE 
PROGRAMMES AND STUDENTS` SATISFACTION

Afroze Nazneen,Tagreed  Alsulimani,Rohan Sharma, 2020 Marketing and 
Management of 
Innovations 2020, 2, 
235 - 246

Saudi Arabia

00001-06422 MANAGEMENT OF E-COMMERCE: IMPACT ON START-UP 
ECOSYSTEM

Bader A. Alyoubi,Ibraheem M. Alharbi,Adel A. Alyoubi,Alaa A. 
Qaffas,Najah K. Almazmomi,

2020 Marketing and 
Management of 
Innovations 2020, 2, 

Saudi Arabia
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247 - 255
00001-06428 FINANCIAL INNOVATION MANAGEMENT: LOAN PRICE IN THE 

CROWDFUNDING AND PEER-TOPEER LENDING PLATFORMS
Greta Keliuotyte Staniuleniene,Monika Kukarenaite, 2020 Marketing and 

Management of 
Innovations 2020, 2, 
256 - 274

Lithuania

00001-06434 CUSTOMER SATISFACTION AND BEHAVIOUR AT RETAIL OUTLETS: 
AN ADAPTIVE FUZZY REGRESSION MODEL WITH LINGO BASED 
ANALYSIS

Mohd Rizwanullah,Salah Abunar,Sayeeduzzafar Qazi, 2020 Marketing and 
Management of 
Innovations 2020, 2, 
275 - 285

India

00001-06447 THE ROLE OF CRM FOG COMPUTING ON INNOVATION AND 
CUSTOMER SERVICE QUALITY: AN EMPIRICAL STUDY

Nader Aljawarneh,Munsif Sokiyna,Abdallah Mishael 
Obeidat,Khaled Abdel kader Alomari,Ahmad Tawfig 
Alradaideh,Ziyad Saleh Alomari,

2020 Marketing and 
Management of 
Innovations 2020, 2, 0 - 
0

Jordan

00001-06454 INNOVATION ECOSYSTEMS FOR THE MOLDOVAN SMALL AND 
MEDIUM-SIZED ENTERPRISES

Iveta Ubreziova,Anna Diacikova,Oksana Sokil,Stefan Apostol, 2020 Marketing and 
Management of 
Innovations 2020, 2, 
298 - 312

Slovakia

00001-06463 INNOVATION MANAGEMENT AND AUTOMATED ACCOUNTING IN 
THE CHAOTIC STORAGE LOGISTICS

Zenovii-Mykhailo Zadorozhnyi,Volodymyr Muravskyi,Nataliya 
Pochynok,Anna Hrytsyshyn,

2020 Marketing and 
Management of 
Innovations 2020, 2, 
313 - 323

Ukraine

00001-06470 INNOVATIONS IN MANAGEMENT FORECAST: TIME DEVELOPMENT 
OF STOCK PRICES WITH NEURAL NETWORKS

Marek Vochozka,Jakub Horak,Tomas Krulicky, 2020 Marketing and 
Management of 
Innovations 2020, 2, 
324 - 339

Czech Republic

00001-06484 BUSINESS MODEL MANAGEMENT OF LOW-COST CARRIERS: IN A 
SEARCH FOR THE IMPACTFACTORS OF PERFORMANCE (CASE OF 
AIRASIA GROUP AIRLINES)

Chen Yuh Wu,Iryna Heiets,Hanna Shvindina, 2020 Marketing and 
Management of 
Innovations 2020, 2, 
354 - 367

Australia

00001-06492 INNOVATIONS IN TOURISM MARKETING: SHARING ECONOMY 
PLATFORM

Aleksandr  Kljucnikov,Mehmet Civelek,Vladimir 
Krajcik,Lubomir Kmeco,

2020 Marketing and 
Management of 
Innovations 2020, 1, 11 
- 25

Czech Republic

00001-06496 MANAGEMENT OF INNOVATION DEVELOPMENT IN THE SLOVAK 
REPUBLIC: CRITICAL EVALUATION OF THE INVESTMENT AID 
SYSTEM

Lenka Hvolkova,Ladislav Klement, 2020 Marketing and 
Management of 
Innovations 2020, 1, 26 
- 39

Slovakia

00001-06501 THE RELATIONSHIP BETWEEN SOCIAL CAPITAL AND 
PSYCHOLOGICAL WELL-BEING: THE MEDIATING ROLE OF 

Syed Khalil Ahmed ,Muhammad Majid Khan,Rao Aamir 
Khan,Bahaudin G Mujtaba,

2020 Marketing and 
Management of 

Pakistan
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INTERNET MARKETING Innovations 2020, 1, 40 
- 53

00001-06508 DOES FISCAL DECENTRALIZATION INFLUENCE ON MANAGEMENT 
EFFICIENCY OF COUNTRY INNOVATIVE DEVELOPMENT?

Ihor Molotok, 2020 Marketing and 
Management of 
Innovations 2020, 1, 54 
- 62

Ukraine

00001-06523 THE IMPACT OF PRODUCT CATEGORY LIFECYCLE AND 
MARKETING CAPABILITIES ON NEW PRODUCT PERFORMANCE: 
THE MEDIATING ROLE OF MARKETING PROGRAM PLANNING AND 
LAUNCH PROFICIENCY

Dorian Laurentiu Florea,Claudiu-Catalin  Munteanu,Dora-
Carmen Galvez Cruz,Gabriela Capatina,

2020 Marketing and 
Management of 
Innovations 2020, 1, 63 
- 86

Mexico

00001-06533 INNOVATION DEVELOPMENT AND EFFICIENCY OF PUBLIC 
ADMINISTRATION: MANAGEMENT AND LEGISLATION FEATURES

Vitaliia Kondratenko,Olena Okopnyk,,Linda Ziganto,Aleksy 
Kwilinski,

2020 Marketing and 
Management of 
Innovations 2020, 1, 87 
- 94

Ukraine

00001-06542 INVESTMENT MANAGEMENT OF BUSINESS DIGITAL INNOVATIONS Iryna Sotnyk,Kostiantyn Zavrazhnyi,Volodymyr 
Kasianenko,Hynek Roubík,Oleksandr Sidorov,

2020 Marketing and 
Management of 
Innovations 2020, 1, 95 
- 109

Ukraine

00001-06564 INNOVATIONS IN HUMAN RESOURCES MANAGEMENT: MEDIATING 
ROLE OF INTRINSIC MOTIVATION

Muhammad Sajjad,Anam Riaz,Orangzab ,Muhammad Irfan 
Chani,Rai Imtiaz Hussain,

2020 Marketing and 
Management of 
Innovations 2020, 1, 
110 - 120

Pakistan

00001-06573 SOCIAL MEDIA AND INTANGIBLE CULTURAL HERITAGE FOR 
DIGITAL MARKETING COMMUNICATION: CASE OF MARRAKECH 
CRAFTS

Ichraq Hammou,Sabrine Aboudou,Youssef  Makloul, 2020 Marketing and 
Management of 
Innovations 2020, 1, 
121 - 127

Morocco

00001-06584 INNOVATION IN MARKETING RESEARCH: QUANTITATIVE AND 
QUALITATIVE ANALYSIS

Henryk Dzwigol, 2020 Marketing and 
Management of 
Innovations 2020, 1, 
128 - 135

Poland

00001-06591 PRODUCT SAMPLING AS A SALE PROMOTION TOOL Mariana Sedliacikova,Anna  Kocianova,Michal Dzian,Josef 
Drabek,

2020 Marketing and 
Management of 
Innovations 2020, 1, 
136 - 148

Slovakia

00001-06601 ENGAGEMENT MARKETING: THE INNOVATIVE PERSPECTIVE TO 
ENHANCE THE VIEWER’S LOYALTY IN SOCIAL MEDIA AND 
BLOGGING E-COMMERCE WEBSITES

Waqas Sadiq,Ibrahim Abdullah,Kashif Aslam,Salman Zulfiqar, 2020 Marketing and 
Management of 
Innovations 2020, 1, 
149 - 166

Pakistan

00001-06611 INNOVATIONS IN HR MANAGEMENT: A CONTENT ANALYSIS Asmaa Elmortada,Chams Eddoha Mokhlis,Ahmed 2021 Marketing and Morocco
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APPROACH Mokhlis,Said Elfezazi , Management of 
Innovations 2020, 1, 
182 - 191

00001-06618 IT KNOWLEDGE MANAGEMENT: EXTENDING PRINCIPALS OF CSR Nada Soudi, 2020 Marketing and 
Management of 
Innovations 2020, 1, 
192 - 199

Morocco

00001-06625 CONSUMER BEHAVIOUR OF SENIORS ON THE COW`S MILK 
MARKET IN SLOVAKIA: SILVER PERSUADING TECHNIQUES

Alexandra Krivosikova,Jana Rybanska,Ludmila 
Nagyova, ,Andrej Geci,

2020 Marketing and 
Management of 
Innovations 2020, 1, 
200 - 207

Slovakia

00001-06637 INNOVATIONS IN MANAGEMENT OF FISCAL EQUALISATION: 
DECENTRALISATION REFORM

Yuriy Petrushenko,Viktor Ventsel,Veronica Garbuz,Uliana 
Kolomiiets,Wojciech Duranowski,

2020 Marketing and 
Management of 
Innovations 2020, 1, 
208 - 221

Ukraine

00001-06643 INNOVATION AND MANAGEMENT BY REGIONAL RURAL BANKS IN 
ACHIEVING THE DREAM OF FINANCIAL INCLUSION IN INDIA: 
CHALLENGES AND PROSPECTS

Anis ur Rehman, 2020 Marketing and 
Management of 
Innovations 2020, 1, 
222 - 234

Saudi Arabia

00001-06646 MANAGEMENT OF INNOVATIONS IN FINANCE EDUCATION: 
CLUSTER ANALYSIS FOR OECD COUNTRIES

Bohuslava Mihalcova,Peter Gallo,Jozef Lukac, 2020 Marketing and 
Management of 
Innovations 2020, 1, 
235 - 244

Slovakia

00001-06652 DIGITALIZATION FOR HUMAN RESOURCEMANAGEMENT Aallali Rachida, 2020 Marketing and 
Management of 
Innovations 2020, 1, 
245 - 255

Morocco

00001-06661 ENERGY-EFFICIENT INNOVATIONS: MARKETING, MANAGEMENT 
AND LAW SUPPORTING

Volodymyr Panchenko,Yurii  Harust,Yana Us ,Olena 
Korobets,Vladyslav Pavlyk,

2020 Marketing and 
Management of 
Innovations 2020, 1, 
256 - 264

Ukraine

00001-06671 INNOVATIVE MANAGEMENT OF COMMON-POOL RESOURCES BY 
SMART CONTRACTS

Prause Gunnar,Hoffmann Thomas, 2020 Marketing and 
Management of 
Innovations 2020, 1, 
265 - 273

Estonia

00001-06675 BRAND LOYALTY AT SMARTPHONES MARKET: LINKING BETWEEN 
BRAND PASSION, HEDONIC AND UTILITARIAN VALUES

Tolga Yalcintekin,Metin Saygili, 2020 Marketing and 
Management of 
Innovations 2020, 1, 
274 - 284

Turkey
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00001-06690 CONCEPTUAL RELATIONSHIPS BETWEEN COUNTRY IMAGE AND 
ECONOMIC SECURITY

Mikhnevych Liudmyla,Victor Marchenko,Petur 
Hristov,Aleksandra Kuzior,

2020 Marketing and 
Management of 
Innovations 2020, 1, 
285 - 293

Ukraine

00001-06694 SOCIAL MEDIA PLATFORMS AS HR MARKETING TOOL IN 
SELECTED HEALTHCARE SERVICE PROVIDERS

Jiri Bejtkovsky, 2020 Marketing and 
Management of 
Innovations 2020, 1, 
294 - 302

Poland

00001-06710 THE ROLE OF COUNTRY BRAND IN PROVIDING ECONOMIC 
RESILIENCE
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OF COUNTRIES TO ATTRACT FOREIGN DIRECT INVESTMENT
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Innovations 2019, 4, 
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00001-06752 PUBLIC ADMINISTRATION IN EU: HARMONIZATION OF INCOME 
TAXES
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Innovations 2019, 4, 
280 - 291
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00001-06760 MANAGEMENT OF ENVIRONMENTAL PERFORMANCE AND IMPACT 
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Oteh Ogbonnaya  Ukeh,Obasi Raymond  Ozoemelam,Eze 
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Vladimir Krajcik,Aleksandr  Kljucnikov,Elena Rihova, 2019 Marketing and 
Management of 
Innovations 2019, 2, 
108 - 117

Czech Republic

00001-07262 TRANSPORT SERVICES IN THE SHARED ECONOMY SEGMENT 
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